
CASE STUDY

Spiritual Self-
Development Course

& Event



For this project, a business partnership approached us to get help launching their high

ticket course launch.

The niche was spiritual self-development, anxiety coaching, and helping Empaths via in-

person seminars.

Product Launch Formula,which I was already familiar with.

Their business was already approaching around $200k/yr. when they sought our help, so

they had momentum in the market, a niche they were serving, and expertise.

The copy deliverables were high-conversion Direct Response Copy – a VSL (Video Sales

Letter) script, and an automated chain of launch emails – 16 to be exact.

business.

As you’ll see inside this case study, the launch copy we wrote for them was a massive
success.

INTRODUCTION

Self-Development Courses, In-Person Events & High-

Ticket Coaching: $11,436 In One Week Launch



Initially, we began how we usually do with projects like these.

Doing a few hundred thousand a year, they already had some good customer background

info.

research process.

3) Evographics – Leveraging evolutionary psychology, emotional triggers, and values that

1) Demographics – Basic background info on your leads,

2) Psychographics – Emotive, deep-seated needs and pains of your market that lead them

to buy, and our own

Our proprietary blend of research strategies truly make or break an marketing campaign

we build. 

This research helped us decide together how we should go about teaching them how to set

relationship boundaries, increase self-awareness, and solve emotional traumas.

customers at the above-industry-standard rates you deserve.

THE PROCESS



Initially, we installed our proprietary, 7-page customer avatar research sheet– termed the

PCD (Perfect Customer Document).

This single tool of ours nails down all

that convert your customers like
crazy!

the Empath / HSP (Highly-Sensitive

Person) crowd – desperately needed
this course we marketed to them.

The potent combination of market

insight (via Pyscho-, Demo-, and

Evographics) was pivotal to this

We never make the mistake of going
into a market blind.

THE RESEARCH



Using Direct Response copy, persuasive to only this avatar…

… we mapped out, wrote, and delivered an 8,000-word, long-form VSL (Video Sales Letter)

Next, we strategized a custom document mapping out their email autoresponder – which

would educate, follow-up, and launch their high- ticket course and retreat to their audience.

their new course.

THE COPYWRITING



The launch results our clients experienced ended up being an absolute knockout.

The VSL and 16-email autoresponder

conversion rates were incredible. The

average email open rate was 33.46%.
Some were even as high as 37.98%,

40.38%, and 44.91%!

There was not a single email in our

launch that had less than a 20% open

rate from their list. The industry
standard for information marketing is

only ~15-20%. Campaign CTRs (Click

Through Rate) were also far above benchmarks, averaging 5.4%. Some CTRs were even as

high as 10.25% and 15.5%

These extremely successful launch numbers bring us to our ROI results.

THE RESULTS



C money.

Campaign KPIs (Key Performance Indicators) are great; revenue is better.

copywriting and consulting package – in a single week!

The evergreen campaign we built is set to launch quarterly, in perpetuity – adding tens of tho

Our client saw $11,436 just on launch #1, from our copy and strategic consulting.

CAMPAIGN REVENUE
ROIs



Ready to Discuss Your Copywriting Project?

W

CLICK HERE TO SPEAK ABOUT  YOUR SALES & MARKETING

CLIENT RESULTS
TESTIMONIAL

https://www.motiveinmotion.com/work-with-us/

1. Flexibility, while feeling support, safety and deadline-adherence
2. Structure - Seeing the whole strategy and copy deliveries up front

them helping usre-establishing our trust in ourselves, and we loved seeing what works
real-time in a PLF-style info-product launch.

his fees were a stretch for us. But investing in our team launch turned out to be the best ROI in our business.

the agency followed up with us, encouraged patience, and continued providing strategic

Tigre & Lola - 6-Figure Empath Brand In�luencers

San Diego, California, USA

MotiveInMotion.com



We hope that now you see the powerful impact of applying Direct Response copywriting,

and strategic implementation to your information products, launches, or community

membership sites.

You saw the conversions, ROI, and proofs of concept throughout this case study… and how

 - Increased email response rates,

- A very successful product launch,

- Large upticks

- Supercharged

All of this meant less work, less headaches, and more clarity and ROI results for the

business owners.

reason our clients get used to above-industry-standard conversions and returns on

investment.

Unconventional, yet proven marketing strategies work wonders in a sea of marketing

sameness.

Apply them, and commit to growing your business to new levels of scale and passivity.

work together!

Ready to Discuss Your Copywriting Project?

CLICK HERE TO SPEAK ABOUT  YOUR SALES & MARKETING

EMPATH COURSE
LANUCH CONCLUSION

https://www.motiveinmotion.com/work-with-us/


